Suggested Minimum Qualifications and
Capabilities for RFP / RFQ
BRI

Running a large-scale municipal aggregation is a highly-visible process with iong-term resuits. As such, municipal
leaders should put “the best team on the field” on behalf of constituents.

Financial Strength and Resources Independence and Public Perception

« List number of employees for years 2009, 2010 and .

currently.

= List revenue for years 2009, 2010 and YTD 2011.

« List number of employees serving in the following
capacities:

Marketing and Public Relations

Risk Management, Forecasting, Scheduling

Pricing and Load Analysis

Energy Efficiency

Demand Response

Sustainability

(s Bl o S0 o Rl o ol o0 i

Industry Experience

List percentage of total annual revenue from retail
energy suppliers.

List your Better Business Bureau Rating.

List all relevant licenses issued by any state and/or
Federal agencies.

Systems & Management

Copynight @ 2011 BSES

«  Describe management’s experience in the electricity

industry in Hlinois.

+ Describe your experience with the regional
transmission operators in Hinois (PJIM/MISO).

« Describe your expertise in price discovery in the
wholesale electricity market. - .

* Describe your expertise m load profile risk ana!ySIS i
and pricing. :

+  Describe your method to ensure accurate consumer
switching and billing.

. Descnbe you expeﬂence in reteu! eiectrlcnty consumer

-customer serwce

Please contact Aaron Rasty at
312-628-8600 or Lon Johnson

at 312-628-8602 to schedule a
meeting, answer any questions
you may have, or to get started.

wions. Ali Rights Reservea,

Describe your IT platform capabilities.
Identify ali management involved, including
qualifications and roles.

Energy Efficiency, Demand Response,

Sustamablllty

‘Describe your energy efficiency auditing and/or

efficiency project management experience.

Describe your demand reSpcnse program
imp|ementation experience.

Describe your sustainability and/or green program
experience.

There is no comparison with BlueStar's municipal
aggregation consulting capabilities. We look forward
to creating the largest pool of participating towns,
villages. and cities in IHinois with your community's
inclusion.

<>

R

Your Power. Your Choice.”

CORPORATE OFFICE

363 West Erie St., Suite 700
Chicago, IL 60654
866-BLUESTAR (258-3782)
www.bluestarenergy.com
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What is Municipal Electric Aggregation?
e e

Municipal Electric Aggregation Municipal Electric Aggregation is the method by which municipal and/or
county governments can enter into electricity purchasing agreements on
behalf of consumers within their jurisdiction. This primer outlines the poten-
tial benefits of municipal aggregation and the methodologies necessary for a
successful implementation.

Hllinois Power Agency Act Municipal Electric Aggregation is possible in lllinois due to the 2007 passage
of the lllinois Power Agency Act (220 ILCS 3855/1) (hereinafter referred to
as “the Act™), which authorized municipal and county authorities to negotiate
electric power supply arrangements for their residential and small business
consumers. Customer choice in electric power supply was first created under
Hlinois law by the Electric Service Customer Choice and Rate Relief Law of
1997.

Key Provisions The Act aliows local municipal or county governments to aggregate the
electric loads of the residential and small business consumers within their
houndaries, in order to negotiate terms with a power supplier. Benefits may
include lower prices, increased energy efficiency measures, and other ben-
efits for the aggregating municipality.

Consultant Role Most communities lack the necessary expertise and staff to handle this pro-
cess on their own. Given the complexity of this undertaking, and its highly
visible nature, most communities would benefit from working with a consul-
tant that is completely neutral in the selection of a supplier. The consultant’s
primary role is to design an aggregation plan that both complies with appli-
cable law as well as serves the agreed upon needs of the community. The
consultant assists in administrative issues, solicits bids, and coordinates the
selection of a supplier. After supplier selection and execution of a contract,
the consultant’s role is monitoring and overseeing the contract. The local
electric utility is subject to the same laws, regulations and tariffs as the ser-
vices used by other retail customers; there is no degradation in utility service
or bias against customers or communities utilizing municipal aggregation. In
addition, the supplier serving the community is subject to strict oversight by
the Illinois Commerce Commission, including licensing, consumer informa-
tion, and renewable portfolio standards.

’0‘ BlueStar
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Process for Municipal Aggregation
B e R R R e SO B

Stage 1

August - September  September - October  October - November  December - March March 20

Stage 2 - Ass_mhe referendum is approved

*May 15-18 May 23-25

2 . *May25-June8  *June
*Dates are approximate. To be based on 2012 Utility Meter Read Schedule - not yet available.

‘ﬁ*{ BlueStar
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Benefits of Load Aggregation for Consumers
B I R e P T R Y

Competitive Opportunity Suppliers generally compete harder for a large group of consumers avail-
able through a single solicitation {(such as municipal aggregation) than when
approaching customers one-by-one. Suppliers are willing to provide extreme-
ly aggressive pricing in aggregation settings because of the opportunity to
acquire a large number of customers quickly and at a relatively low cost per
acquisition.

Greater Buying Power Aggregation of demand is a way to obtain services or products at favorable
prices and terms. The same is true for the purchase of electricity. Because
of economies of scale, load aggregation increases the buying power of
participating consumers, particularly if they seek customized services. The
competitive pressure created by this increased buying power drives prices
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Environmental Benefits Municipal aggregation in Illinois is aiso an easy way to achieve meaning-
ful environmental benefits. The right consultant will be able to assist a
municipality in identifying environmentally-responsible energy sources, such
as wind or solar, that will be part of the supply mix for the community. In
addition, the correct consultant will help design and implement a meaningful
energy efficiency and sustainability program that can be funded exclusive of
municipal expenditures. At BlueStar, we believe that the cheapest and clean-
est kilowatt hour is the one not used.

‘ﬁ“’ BlueStar
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2011 lllinois Municipal Aggregation Results

2011 Referendum Activity:

¢ 24 towns in the ComEd territory placed referendums on their ballots

* 21 out of 24 were approved (88% approval rate)

Comparison Chart of Electricity Rate Results

Description of Residential ~ Rate
Pricing $/kwWh

% Savings
ComEd Summer Rate 50.0792
Average ARES 12 month -
offer - 8 samples $0.0686 13.4%
Average ARES 24 month ' '
offer - 10 samples $0.0673 15.0%
Average Aggregatlon 24'f e _ =
month offer - 8 samples ~ $0.0590 25.5%
Description of Small “Rate
Business Pricing $/kWh | % Savings
ComEd Summer Rate $0.0797 |
Average ARES offer Offers vary widely
Average Aégregatlon_24'f; ST T
month offer - 8 samples $0.0591 25.8%

*Similar results expected in Ameren

"‘ BlueStar

Description of Residential Rate
I_ Pricing S / kWh % Savings
ComEd Non-Summer Rate $0.0775 |
Average ARES 12 month ' i |
offer - 8 samples $0.0686 11.5%
Average ARES 24 month ' ‘ ]
offer - 10 samples $0.0673 | 13.2%
Average Aggregation 24 R e
_monthioffer-8samples| 500590 | ~ 23.9%
Description of Small Rate
Business Pricing $/kWh | % Savings
ComEd Non-Summer Rate S0 0782

Average / ARES offer

Average Aggregatlon 24

month offer - 8 samples

A Offers vary W|dely

$0.0591 "_ = 2i3s




Why BlueStar is Your Best Option
R B R S B R e

For a large-scale, highly visible program such as municipal aggregation you need a large-scale, highly
visible, lllinois-based company at your side - BlueStar Energy. The BlueStar advantages are many ~ making
us the clear choice for municipal leaders.

Truly Independent +  BlueStar is supplier neutral - 0% of BlueStar's revenue comes from
other retail electric suppliers.
o Many consultants earn 80% or more of their revenue from a
handful of suppliers.
* BlueStar’s independence from potential bidders ensures a clean public
perception.
¢ BlueStar intelligently negotiates with electric suppliers because we are
one.
o BlueStar is uniquely able to leverage expertise and industry
knowledge that is unmatched by any consultant.

BlueStar's Financial Strength, ¢ $225 millicn in annual revenue, 200 employees total, headquartered in
Stability, and Unparalleled Depth Chicago with an office in Peoria.
of Industry Experience ¢ One of Chicago’s Largest Privately-Held Companies (Crain’s Chicago

Business - 2008, 2009, 2010, 2011).
¢ Licensed by the U.S. Federal Energy Regulatory Commission (FERC), Five

{5) Regional Transmission Operators (RTOs), and 11 state (including

Washington D.C.) regulatory commissions (IL, Mi, OH, PA, MD, DC, DE,

NJ, MA, CA, TX).

« National energy efficiency project management expertise.

o #1 participant in the first year of ComEd’s Smart Ideas rebate
program by obtaining more rebate dollars for our customers than
anyone else.

o Over $17 million in energy efficiency projects completed.

¢ Aregistered Curtailment Service Provider, BlueStar is responsible for
over $6 million dollars of payments to our customers for participating in
our demand response program, which pays customers to use less power
during peak demand periods.

¢« Named by Inc. Magazine in its 5000 Fastest Growing Privately-Held Com-

panies list for the past three years running (2008, 2009, and 2010).

« BlueStar's IT platform recognized by InfoWorld as a Top 10 IT Project in

North America.

¢ A+ rating with the Better Business Bureau.

energy \(‘L Ons 7
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BlueStar Aggregation Consulting Services

Deep Energy Industry Experience ¢ BlueStar has unparalleled experience in both energy efficiency and
sustainabhility programs.
« Co-founder and President, Aaron Rasty, ran an energy consulting
business for eight years prior to starting BlueStar. Aaron’s deep
experience on both sides of the table will uniquely benefit vour program.

A Comprehensive Service Offering

Referendum Drafting Contract Negotiation Sustainability Program Services

Plan of Operation and Governance drafting Supply Negotiation Demand Response Services

RFP Drafting Vendor Contracting Technology Platform

Ballot Passage Energy Efficiency Services Matching Funding Opportunities

Community Relations Clean Power Options Positive Financial Structuring
Sustainability & Community ¢ BlueStar successfully consulted with the City of Aurora, U.S. Environmental
Involvement Protection Agency (EPA), Sierra Club, and the Conservation Foundation in

2010 to make the City of Aurora the first EPA Green Power
Community in llinois. See www.gogreenaurora.com.
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Fastest Growing Private Companies in the U.S,
inc. Magazine. Inc. 500, 5000 - 2010, 2008, 2008

Largest Privately Held Companies in illinois C ’s
Crain’'s Chicago Business - 2011. 2010, 2009. 2008 e e
Fastest Growing Companies in Chicago CRAIN’S

Crain’s Chicago Business, Fast Fifty - 2011, 2009, 2008 e

Entrepreneur of the Year Award Winner, Midwest Region
Ernst & Young - 2011

Preferred Energy Supplier @ CHICAGOLAND !
CHAMBER OF COMMERCE i
Chicagotand Chamber of Commerce - 2011

Exclusive Energy Supplier
linois Automobile Dealers Association - 2011

SEPA
Made Aurcra the First EPA Green Power Community Eﬁ gngvEEﬁ
in linots - 2011 PARTNER

Tep 25 CTOs of 2009
InfowWorld CTO 25 Awards. infoWorid Magazine - 2009

Winner of SOA Case Study Competition SE A [
SOA Consortium & CiC Magazine -~ 2009 CONSORTIUM -

Enirpeeoess
#2 Fastest Growing Company in the Nation _%
Entrepreneur Magazine - 2008 S
Featured 40 Under 40 (Aaron Rasty) CRAIN’S
Crain's Chicago Business - 2008 EERSRATRNRES
Top 10 IT Project in North America
InfoWorld 100 Awards - 2008

ﬂoi BlueStar

BlueStar's Performance, Strength and Expertise is Widely Recognized

¢ BlueStar selectively partners with organizations and associations whose members can benefit from enhanced
energy management relationships.
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BlueStar's Executive Team Brings
Decades of Experience to You

The BlueStar workforce includes leading energy industry professionals from utilities, generatorg, and retail suppliers. BlueStiar's
Executive Management blends these highly-skilled and varied backgrounds to create a company dedicated to high-quality
customer service and innovaticon.

Guy H. Morgan, Chief Executive Officer
In his capaciy as Chief Executive Officer of BlueStar Energy, Guy Is responsibie for setting the compa
se and ensuring that the high standard of service BiueStar Enetgy customers have come to -—Vpc‘.ﬁ.

is maintained. Guy has led BlueStar's growth from a small two-persen O'_J("ld“rr‘ i 2002 1o the second
fastest-growing company in the US in 2008, Today. BlueStar Energy continues its reign as one of the fastest-
growing and largest independent anergy suppliers in the country. Guy previously served as Chief Executive
Officer of L.HllsQuo%e. a successfut energy r:c,nsulimg venture he co-

C

)
=
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fﬂu-uied thi' Aaron anw He received his

Guy 'ewnﬂ\ received 'he /O}.l EI: 1St & You ng E"w reQreneut -\ﬁ- 'rhw \f;- R /-\\\w:.'if ot mw N‘I"h‘u‘e\i F’\C‘QPGH H.—
is a disabled veteran and is President of Lima Charle. inc., a 501 (¢}(19) non-profit organization dedicated

1~un ln:‘: for Disabled Veterans. He earned a BS in Finance from the University of
aval Nuclear Power School. More recently, Guy is a graduate of the
am at th ard Business School.

Aaron D, Rasty, Co-Founder & President, Energy Sclutions & Municipal Services

Azron is responsible for the growth and profitability of the retail electricity busimeass, including management
of a unified electricity and demand side management (DSM) sales force which ncludes products and
services for energy efficiency, demand response and distributed generation. Aaron (}cvr—lc:ps and oversees
BlueStar Ene ~§(-m=rm products and maximizes 5) h‘:lgy between nc(i tichal t—‘iE";Q\‘ qum't-gv renewabie
energy and DQM Avete :

electricity markets spans
Aaron’s leadership, BlueStar I.aS br~(,0 e onf of *l“e ?esw%-glmn g ret avi energy s"')phw«' in the Unﬁed
States as ranked by Inc. Magazine on its annual list of fastest-growing companies in the U.S. in 2008, 2009
and 2010, Aaron was also featured in Crain’s Chicago Business 40 Under 40 in 2008.

Steven J. Strobel. Executive Vice President & Chief Financial Officer

Steve leads the financial organization, overseeing the company’s finance, risk management and corporate
development activities. Steve brings to BlueStar extensive and deep experience in high performance
companies. Before joining BlueStar. Steve was President of McGough Road Advisors, a privately held finance
consuing firm. Priar to that, from 2003 to 2008, Steve was with Motorola, first as Senior Viee President and
Corporate Contreller, then as Treasurer. Steve has also held senior financial positions at Owens Carning and
Kraft, where he was CFO of Kraft Canada. Steve currently serves as a Director for Newelf Rubbermaid, inc.
(NYSE: NWL). Steve holds a BS in Accountancy from the University of tHlinois and an MBA from the University
ot Chicago.

James C. Petersen, Chief Operating Officer & President, Retail Electricity

Jim manages and improves the company’s market entry, customer service, billing, reporting and other
operational activities. Prior to joining BlueStar, Jim enjoyed an extensive career with Motorola, Inc., first as an
Electrical Engineer and ultimatiely as Serior Director of Sales, where he was responsible for all commercial
and operational activities to launch mobile devices with the largest carrier in North America. km holds a Six
Sigma Master Black Belt certification. a BS in Electrical and Computer Engineering from the University of
Hiinois. and an MBA from the Kellogg Graduate School of Management at Northwestern University,

’0. BlllEStal'
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BlueStar’s Executive Team Brings
Decades of Experience to You

Troy D Hammond Presment Dsmand Side Managemem
anv's DSM busin

fn ym Milligai

roup, the Chicago-hased !

hrotogy al Kerry Ame
olds a BA from Yale University ';ai‘ls_i an ”’Fw“x rom the

i Un

or cusiomet : itk electric markets, Prior t rac 0 | served as— counsel
BlueStar while working for a Chicago taw firm. After I g BlueStar E-wu; through Federal and State
wlatory certification proceedings, he joined the company as General Counsel in 2004, Jon was recenily
ed as a National First Chalr Award recipient for 2011 for Top General Counsel. Jon received his BA from

the University of Wisconsin and his 3D (High Honors) from the Chicago-Kent College of Law.

Joyce Dickerson, Chief Culture Officer

is an accomplished human resources executive with 15 years of progressive experi
C‘i'gumioﬂﬂi 1al development, change management, benefits & compensation, met gens & acquisitions,
emploves communications and cultural initiatives. Complementing this expertise are exceptional
inter-personal/relationship-building skilis. impassioned leadership, an aptitude for mission-driven
communications and proven ability to guide organizations through tremendous changs, with an overriding
focus on producing results by aligning employes pe rance to organizational objectives, Joyce holds a
Bcf)f\cl()i of Arts degree in Psychology from Millikin University.

Dave Daily, Senior Vice President of Corporate Development & Finance

Dave focuses on the development of BlueStar Energy’s growth iniliatives as well as financial analysis

and planning. Prior to joining BlueStar, Dave was a Vice President at Houlihan Lokey where he managed
numercus M&A and financing transactions in the industriat and energy seciors. He staried his career as a
Naval officer in the U.S. Navy's Nuclear Propulsion Program, Dave holds a BS in Civil Engineering from the
University of Notre Dame and an MBA in finance from the Wharton School of the University of Pennsylvania.

’0‘ BlueStal‘
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1 BlueStar’s Executive Team Brings
1 Decades of Experience to You

Wayne Callham, Vice President of Energy Efficiency
vne leads the Lighting QF—("»!'QQ team within the Demand Side Manag
y f experience i the lig -ug industry. His baci
Me:: from llquc-r f ng distributors, seven yesrs as 2
' gV SEFVICES
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lighting resource centel Csram S

Mike Lindert, Vice President of Electric Sales
1y, which 1s structuire
s, Direct and ii‘-f

clectric %rfl‘“

Mike manage

gy experience with Direct Ene
nt 10 years at Motorola with
Cellular Subscriber,
an APICS

MBA from the

sales c-rfous ii aH mqu ci': Mthc bring
Constellation iﬂ‘ﬂ\« E; a—lgy and Ei.n

. En aoﬁuer-rz\ !

1C Wng multiple 1S incluc
. Mike holds & Six Si

f\’\.s'«c.c..u ein-Whitewater ai
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Catherine Mason, Vice President of DSM Sales
Ie-a-{is the Demand Side Manadem
ns across 13 ve
;m‘-:u‘-g the BlueStar goal of encouraging commercial and industrial customers 10 "Use Less”
rior 1o joining BlueStar, Catherine was a markeiing and customer service consultant to the retai
s market, in addition to over 20 years leading marketing and operations initiatives in the telecom
wortd with MCH, Teleport Communications Group and ATT. She holds a BA in Marketing from Michigan State
Universily and recently finished her MBA in Marketing from the University of Liverpool 1 the UK.

216 10 {oca

rily on enrrgv ”afu— NCy pro

Graham Leith, Vice President of Energy Management

Graham has overall accountability for energy supplier management, electricity business risk practices,

load forecasting, scheduling and electricity product structuring. Graham biings a depth of energy industry
experience to BlueStar, from leadership roles at Centrica plc. Ontario Power Generation, TransaCanada
Energy and most recently heading up sales and marketing for the Canadian solar energy company Photowatt
Solar, He also held senior positions in Cenirica's North American (Direct Energy) and UK (British Gas)
operations including credit operations, product structuning. pricing, marketing and sales. Graham holds a
BBA from Wilfrid Laurier University's School of Business and an MBA from the Schulich School of Business at
York University.

Madelon A. Kuchera, Associate General Counsel, Vice President of Regulatory

Madelon oversees the regulatory affairs for BlueStar Energy. Throughout her career. Madelon has played

a leading role in federal and stale policy decisions that first introduced competition to local telephone and
wireless markets, and most recently to the energy utility markets. As an advocate for customer choice in

the tra nal utility space. Madelon has worked for both private and government sectors and he! span of
experience covers policy in 50 states, Madelon holds a BS in Economics and Masters in Economics/Finance
from the University of Wyoming and a JD from the John Marshall Law School.

e
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BlueStar’s Executive Team Brings
Decades of Experience to You

5

Kurt Baldassati. Director of eCommerce
Kurt brings 16 years «

Energy. He st

'._Mz;.‘r-nly se
e( ommerce at Sears Holdings
vebsite where 5‘,9 oversaw zll online market

frnois University with a BA in Journatism.

or o

G pr f:\.'rr:-uslv

recently direc

eCommert

Northern

isabelle Ryan, Corporate Controlier

As Controller, Isabelle leads the company’s accounting. financial mi. rting and tr ]

re than 23 years of experience i a variety of ac ncluding LO rears with

a Big Four audit firm, seven vears in the leasing and equipment h"-a*r industry with the tatest positio
sicnal CFO and several years in an entreprensurial company focused in the chitdren’s media space. She

is a graduate of Indiana University with a BS in Accounting and a

George Voorhees, Director of National Sales

George has more than 25 years of energy L—muaer ce in hoth the regulated and unregulated utility
environments, He has an in-depth market
legisiative and regulatory issues that impact BlueStar Energy. George's experience has assisted numercus
chients over the years with metering and engineering insight not typically found with other deregulated

ppliers. He has a proven Lrack record of success with many of the nation’s fortune 500 companies. George
eived his undergraduate degree from Truman University and his graduate degree from Bragley University.

Gib Armstrong, Director of Government Relations

Gib assisis with product development. as well as mariket development, government, regulatory and sales
support in the mid-Atlantic. As a former Pennsyivania State Representative, he served on the Energy
Committee and ran the House Clean Energy Caucus. Gib serves on the Pennsylvania Energy Development
Authority as part of the Technicat Review Committee. During his time in the Marine Corps. Gib was promoted
to major and served as an artillery officer and comptroller, He 1s a graduate of the U.8. Naval Academy and
rolds a BS in Political Science with minors in Chinese and Engineering.

*’ BlueStar
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